Report: Media in region reinforce gender stereotypes
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The mass media in Eastern Europe and Central Asia tend to promote gender stereotypes, a program conducted in eight countries by the CaucAsia International Coalition of Journalists concluded. 

The monitoring program analyzed the quantity and quality of women's and men's expert opinions, as representated in 15 national newspapers. The researchers presented the report at the recent conference on the mass media’s role in empowering women, which took place July 7 to 9 in Tbilisi. The Gender Media Caucasus Journalists’ Association, based in Georgia, organized the event. 

The report shows that women's opinions, on any level, were practically non-existent in the periodicals. The organizers underlined the stereotypical coverage, but they also noted the absence of any gender policy among those media. 

They appealed to their colleagues in the region to cover the diversity of women in the region, and not to portray them only as victims and housewives. 

Gender Media Caucasus is an NGO founded in 2003 with the support of journalists who have undergone training in gender issues. For more information, contact Galina Petriashvili at galapet@ip.osgf.ge. 

GenderMediaCaucasus: http://www.gmc.ge/. 

	
	


